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Mission: 

To Improve Nutritional Wellbeing 

of Malaysians
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Initiated in 2020



OBJECTIVES: 

to inspire and empower the community with the knowledge and skills 
to practise healthy eating and active living 

to foster community awareness on the importance of assessing their 
nutritional status regularly

to serve as capacity building and partnership platform for nutritionists 
in promoting optimal nutritional well-being of Malaysians
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APPROACH (1):
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BEFORE COVID-19 pandemic: Community Outreach Roadshows
• Nutrition screening, nutrition consultation, cooking demonstration

• Partnership with government, non-profit organisations, and private sector: Rotary Club, InBody

• Volunteers involvement: freelance nutritionists, state nutritionists, postgraduate nutrition 
students
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APPROACH (2):
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nsmnutritionroadshows2
DURING COVID-19 
pandemic: Online 
Nutrition Promotion

• a platform to share 
nutrition information on 
healthy eating and active 
living via social media, Fb 
and Ig

• To combat health threats, 
including COVID-19 and chronic 
diseases such as heart disease, 
diabetes and cancers. 
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Online Activities during 
COVID-19 pandemic 

Disseminate nutrition information
Share healthy recipes

Conduct special events in promoting healthy eating and active living
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NSM Roadshows 
2.0: Online 
Nutrition 
Promotion 
Activities during 
COVID-19 
pandemic (1)

• Disseminate nutrition 
information NutriFun Quiz

Nutrition Educational Post

NutriQuote

Ask A Nutritionist

Speak To A Nutritionist
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NSM Roadshows 
2.0: Online 
Nutrition 
Promotion 
Activities during 
COVID-19 
pandemic (2)

• Share healthy recipes

Bilingual Recipe 
Cards

NSM Nutritionist’s 
Kitchen
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NSM Roadshows 2.0: 
Online Nutrition 
Promotion Activities 
during COVID-19 
pandemic (3)

• Conduct special events in promoting healthy eating and active living

• NSM Recipe Books Giveaway 2020
• August – September 

• NSM Virtual Fun Run/Walk 2020
• November – December
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NSM Roadshows 2.0: 
Online Nutrition 
Promotion Activities 
during COVID-19 
pandemic (3)

• Conduct special activities in promoting 
healthy eating and active living

• Healthy Nutrition Goals 
and Practices with NSM 
2021 

11
11

111111“Improving lives through Nutrition”

NSM Roadshows 2.0: Nutrition Promotion Programme
nsmnutritionroadshows2 www.nutriweb.org.my



NSM Roadshows 2.0: Online 
Nutrition Promotion Activities 
during COVID-19 pandemic (3)

• Conduct special events in promoting healthy eating 
and active living

• NSM Virtual Parent-Child Cooking 
Workshop 2021 via GoToMeeting
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NSM Roadshows 2.0: 
Online Nutrition 
Promotion Activities 
during COVID-19 
pandemic (3)

• Conduct special events in promoting healthy eating and active living

• NSM Virtual Parent-Child Cooking Competition 2021
• June – August 
• in conjunction with the 1st anniversary of NSM Roadshows 2.0

• NSM Virtual Family Fun Run/Walk 2021
• November – December
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NSM Roadshows 2.0: 
Online Nutrition 
Promotion Activities 
during COVID-19 
pandemic (3)

• Conduct special events in promoting healthy eating and active living

• NSM Virtual Parent-Child Cooking Competition 2022
• May – August 

• NSM Nutrition Poster Contest 202
• August – September 

14
14

141414“Improving lives through Nutrition”

NSM Roadshows 2.0: Nutrition Promotion Programme
nsmnutritionroadshows2 www.nutriweb.org.my



Nutrition Month Malaysia programme (NMM)

• Country’s non-profit premier nutrition education initiative led by three leading professional 
bodies:

since 2002

• Receives support from the Nutrition Division of the Ministry of Health Malaysia (MOH)

• Conducted with support of educational grant from private companies



• The programme is an ideal 
complement to the Ministry of 
Health’s efforts in preventing chronic 
diet-related diseases such as obesity, 
heart diseases, and diabetes

• NMM disseminates unbiased and 
practical nutrition information to the 
nation with the aim to promote and 
create greater awareness on the 
importance of healthy eating and 
active living, and reduce the 
prevalence of chronic diet-related 
diseases amongst the nation

Nutrition Month Malaysia programme (NMM)

This annual initiative is observed every year with 
a different theme:



Go virtual starting 2020 due to COVID-19

➢The on-going COVID-19 crisis and several lockdowns in 2020
prohibited the programme to be conducted physically

➢The need to adapt quickly to virtual platform, including the use of
social media platforms in order to continue the programme



VIRTUAL FAIR SOCIAL MEDIA

MASS MEDIA
MAIN 

PUBLICATION 

Online 
Approaches

• Virtual interactive learning 
• Games & redemption of 

goodies
• Expert videos
• Healthy cooking video 

series  

• Educational press 
articles on mass media

• Educational messages 
on selected radio 
stations

• E-publications on 
virtual fair and NMM 
website



HEALTHY COOKING SERIESEXPERT VIDEOS BOOTH EXHIBITIONS

VIRTUAL FAIR



MASS MEDIA



MAIN PUBLICATION



SOCIAL MEDIA

5-DAY JOURNEY TO 
HEALTHY NUTRITION



SOCIAL MEDIA

FB LIVE SESSIONS



Pros & Cons of social media in nutrition promotion 

Pros 

• Raise public awareness 
• Wider reach of audiences -

younger generations
• Create positive food and 

nutrition community 
• Encourage/Inspires public for 

healthy eating 

Cons

• Challenges of misinformation 
from other ‘influencers’

• Technical problems e.g. internet 
connection and other 
practicalities 

• Not sure if targets actually 
viewed the posts



DOs for nutrition/physical activity communication

DOs 

✓ Keep messages simple 
and concise

✓ Nice graphics, right 
colours, animation, 
music

✓ Short videos, max 2 
minutes, captions

✓ Engaging activities
✓ Relevant to the 

current scenario (e.g. 
COVID-19)



Tips for social media postings 

• Providing information on 
emerging/current nutrition & 
health concerns 

• Address common 
questions/health concerns of 
the public



Tips for social media postings 

• Direct followers to credible 
sources of information i.e. 
MOH/NMM/NSM 
websites/Webinars

• Reminding about common 
healthy eating practices 



Other tips for social media postings 

• Pay attention to nutrition relevant conversations – help to know how 
public is responding to a nutrition/health issue 

• Sharing postings through hashtags#
• makes it easier for audiences to find information with a theme or specific 

content

• Use video for heavy topic

• Use pin and cover images to direct people to key information/update

• Timing of the postings - optimal days and time e.g. Wednesday, 
Friday, weekends



Multiple Approaches to Increase Visibility 

Facebook:

• Facebook Ads (Boosting)

• Share to other Facebook Groups: Nutritionists, Parents

• Through Facebook Live: Speak to a Nutritionist 

• Through Voting Activities via “Likes” collection (NSM roadshows 2.0)

Instagram:

• Insta Story

Both:

• Through events and activities

• Through Key Opinion Leaders

• Through Volunteer appreciation posters (NSM roadshows 2.0)
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Thank You
Like or follow us on:
nsmnutritionroadshows2
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Like or follow us on:

Nutrition Month Malaysia


