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The development of nutrition education and 

communication materials on the basis of 4.0 technology

In the Action Plan for the Implementation of the National Strategy 
on Nutrition to 2025, promulgated together with Decision 
1294/QD-BYT in 2022, has regulations on the development of 
communication materials and other relevant information. 
- Support tools for consulting on technology platform 4.0 are as 
follows:
- Building communication materials and supporting tools for 
nutrition counseling, education and communication on the basis of 
4.0 technology
- Building the right nutrition advice to 2030 and the Nutrition 
pyramid of all ages until 2030

https://lawnet.vn/vb/Quyet-dinh-1294-QD-BYT-2022-Ke-hoach-hanh-dong-Chien-luoc-Quoc-gia-ve-dinh-duong-7D6E7.html


The development of nutrition education and 

communication materials on the basis of 4.0 technology

- Develop a set of standard messages on proper 
nutrition for different target groups.

- Developing communication materials and supporting 
software for nutrition education communication 
activities in the community at different ages (such as 
video tapes, nutrition counseling software...)

- Electronic album illustrations of healthy nutrition 
practices at home; Electronic album about food and 
popular dishes in Vietnam.









The development of nutrition education and communication 

materials on the basis of 4.0 technology

- Develop a set of communication materials for nutrition education 
and food safety for school age, parents and teachers.
- Developing and disseminating guidelines for people and specific 
subjects on proper nutrition, food safety and physical activity.
- Develop documents, disseminate instructions for people and 
specific subjects on nutrition, food safety and reasonable physical 
exercise.
- Develop a set of communication materials for target groups about 
the role of nutrition labels on prepackaged foods; How to read and 
understand nutrition labels.
- Building an album of illustrations about complications of a 
number of non-communicable diseases caused by unreasonable 
eating habits and physical exercise.
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RAU LÁ, RAU CỦ QUẢ VÀ TRÁI CÂY/QUẢ CHÍN

Giáo dục dinh dưỡng
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Hạn chế chất béo (mỡ), đường và
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Lựa chọn thực phẩm an toàn và
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vàĐiều kiện tốt Mốc

Lựa chọn thực phẩm an toàn và lành mạnh, đặc biệt
khi ăn ở ngoài



Thông tin về bao bì thực
phẩm bao gồm:

• Tên thực phẩm

• Khối lượng tịnh

• Hạn sử dụng

• Thành phần nguyên liệu

• Thông tin dinh dưỡng

• Thông tin nhà sản xuất

Đọc kỹ nhãn thực phẩm giúp lựa chọn
thực phẩm có lợi cho sức khỏe



The development of nutrition education and communication 

materials on the basis of 4.0 technology

- Develop communication materials on nutrition, nutrition practice 
guidelines, use of available food sources in accordance with 
customs for ethnic minorities.
- Build a version of the newspaper on nutrition information 
website using artificial intelligence technology with voices 
representing the three regions of the North, Central and South.
- Develop a set of video clips to guide the development of 
nutritional menus based on the appropriate Nutrition for the 
subjects.
- Build smart nutrition consulting software to serve the community 
and some priority target groups (groups of people with chronic, 
non-communicable diseases related to nutrition).



The social communication and advocacy work on 
the National Strategy on Nutrition

- Social media advocacy on nutrition labeling and front-side 
nutrition labels; on the use of foods fortified with 
micronutrients; on reducing consumption of free sugar, salt, 
transfat; on the marketing of unhealthy foods and beverages 
to young children.

- Communicating to socialize about healthy food, contributing 
to improving public health and reducing harm to the 
environment.
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