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I. Short summary on the current status of FBDG in Vietnam 
Publication year
Vietnam published food-based dietary guidelines in 1995. Revised versions were published
in 2001, 2006, and 2013. The current version will be published in 2022.
Process and stakeholders
The National Institute of Nutrition spearheaded the development of dietary guidelines. The
Ministry of Health, the Ministry of Education and the Ministry of Agriculture, and the non-
governmental organizations (NGOs) (UNICEF, FAO…) participated in the process.
The Ministry of Health endorses the guidelines.
Intended audience
The guidelines are directed at the general population.
Food guide
Vietnam uses a three-dimensional food pyramid to represent the messages of its guidelines.
Rationale
Which are rooted in sound evidence and respond to a country’s public health and nutrition
priorities, food production and consumption patterns, sociocultural influences, food
composition data, and accessibility, among other factors.
National Nutrition Strategy and National Action Plan for each period



Before 2015, The old pyramid was divided
into seven layers according to
recommended consumption levels and
illustrated an average food consumption
per head per month for adult people.

The old pyramid 



In 2015, NIN published four nutrition pyramids for four age groups (3-5, 6 – 11  years old, Adult,  
Pregnancy, and Lactating women) to disseminate the FBDGs of messages.



NIN published two more nutrition pyramids for 12 – 14 years old and 15 – 19 years old in 2017

Sugar and salt are at the apex of the pyramid, followed by fats, and oils, protein-rich foods, and vegetables, 
fruits. Cereals and tubers, and water are at the bottom. Physical activity is also included.



1. Approaches and efforts are taken to promote and disseminate FBDG
messages to different target groups

At the beginning

• Invite stakeholders from other Ministries and NGOs participating from the start of developing
FBDGs

After the FBDGs published

• Develop materials that guide the content of FBDGs in detail and how to use FBDGs to educate
the general population (the manual and the graphical representations)

• Develop nutrition core messages based on FBDGs.

• Implementation of the workshops to Press collaborators.

• Implementation of the workshops about guidelines for using FBDGs to 63 Centers for Diseases
Control and Prevention in the whole country and nutritional network.

• Distribute the materials (electronic and printed)to 63 CDC and nutritional network.

• The contents of FBDGs will be integrated into the health sector and stakeholders' health
communication campaigns.

II. Promotion and dissemination of FBDG in Vietnam



How we spread the messages of FBDGs?

WHO?

National Institute of Nutrition, which is leading in the promotion and 
dissemination of FBDG in Vietnam

The primary person is health staff who work in nutrition in the 63 CDC network

Other staff who is response implementation of health communication activities in 
the community (women union or youth union)

Stakeholders * The involvement of various organizations also contributed to 
the broad dissemination of FBDGs by agencies, scientists, and educators. 

Press collaborators 

General population



Infographic of 10 tips on proper 
nutrition for period 2013–2020 in the 
VIETNAM NEWS AGENCY

News about FBDGs was published in the Health and 
Life Newspaper, Spokesperson of the Ministry of 
Health

Mass Media is
the effective
way to spread
FBDGs to
reach the
majority of the
population

The mass media propagate about FBDG



2. Formats and channels used for FBDG messages promotion

• Develop the website of FBDG that belong to the NIN official website 
(http://chuyentrang.viendinhduong.vn/vi/10-loi-khuyen-dinh-duong-hop-ly/10-loi-
khuyen-dinh-duong-hop-ly.html)

• Integrated FBDGs messages communication to other communication activities

How we spread the messages of FBDGs

FBDG is the core messages of nutrition communication

http://chuyentrang.viendinhduong.vn/vi/10-loi-khuyen-dinh-duong-hop-ly/10-loi-khuyen-dinh-duong-hop-ly.html)


Website “10 tips on proper nutrition”



3. Types of educational materials produced from the leading FBDG publication

• The manual of FBDG messages which explain in details 

• The leaflet of FBDG messages

• The nutrition pyramids by age group and their manual

How we spread the messages of FBDGs

FBDG is the core messages of nutrition communication



The manual of FBDG messages which explain in details 



Explain advice one in detail in the manual



Leaflet: FBDGs up to 2020



The 
nutrition 
pyramids 

by age 
groups 

and their 
manual



Explain how to consume sugar 
and salt in the food pyramid

Explain how to consume cereals 
and tubers in the food pyramid



III. Lessons learned, challenges, and effective ways for 
the promotion of FBDGs to the public

Lessons learned

• FBDGs is a key content in nutrition education of the NPAN. 

• The evaluation of FBDGs will be carried out before its revisions 
to reflect eating patterns and lifestyles of consumers whom the 
nutritional education programs wish to reach. 

• The assessment of appropriateness and implementation 
progress of the FBDGs is necessary and should be done after a 
period of every 5 or 10 years. 



III. Lessons learned, challenges, and effective ways for 
the promotion of FBDGs to the public

Challenges

a. In the developing FBDBs:

Lack of some evidenced-based about food consumption in Vietnam

• A gap in the food consumption data by food group and age group
(ex: lack of SSB consumption in adolescence etc.)

• There is a gap in the research on applying the healthy eating index to
the Vietnamese diet assessment (have developed the Vietnamese
Healthy Eating Index)

• A gap in the research on the food behavior of the Vietnamese

• A lack of recommendations for some food consumption for
Vietnamese people (ex: red meat consumption etc.)



III. Lessons learned, challenges, and effective ways for 
the promotion of FBDGs to the public

Challenges

b. In the promotion of FBDGs to the public :

Lack of resources including budget and person to implement the communication
activities.

The health staff is still weak in communication skills and has not been adequately
trained.

Coordination in communication between nutrition and related sectors, as well as in
the nutritional network, is still weak and not smooth.



III. Lessons learned, challenges, and effective ways for 
the promotion of FBDGs to the public

Effective ways for the promotion of FBDGs to the public

• The implementation of the FBDGs should be closely connected 
with the activities of the National Plan for Nutrition and should 
have involvement from multi-sectoral organizations. 

• Training, monitoring and evaluation for implementation of the 
FBDGs are essential for the success of guiding consumers to 
convert advices into action.



Orientation

• In Vietnam, the socioeconomic situation is changing over
short periods. Therefore, the FBDGs are necessary to develop
NNS for 2021 – 2030.

• The research on applying the healthy eating index to the
Vietnamese diet assessment should be done to measure
dietary quality for the population regarding their adherence
to the FBDGs.

• Developing FBDGs based on the current intake with multi-
stakeholders involvement.

• Promotion FBDGs should combine mass media and face-to-
face consultants and be integrated into other health
communication
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Recommendation

Red and Processed Meat Consumption

Free Sugars intake for adults and children

Salt consumption
12/8/2022

Những Lời khuyên Dinh dưỡng hợp lý đến năm 2030_NIN 28

A healthy diet
A diversity of food consumption
Fish consumption, especially oily/fatty fish
Consumption of fruit and vegetable
The Proper Nutrition for Pregnant Women 
Access to safe, nutritious food
Feeding of IYCF



10 tips on proper nutrition until 2030
Tip #1: Eat enough, balanced and variety of healthy foods every day; combination of foods of animal and plant

origin;
Tip #2: Increase the use of foods rich in micronutrients, whole or milled grains, beans, fish and other seafood;

Eat enough and variety of fruits and vegetables of different colors every day.
Tip #3: Eat in moderation cattle meat (red meat); Limit the use of processed foods, fast foods.
Tip #4: Don't eat salty foods; should reduce the amount of salt and salty spices in daily meals by half.
Tip 5: Pregnant women need to follow a suitable diet, rest and exercise to ensure a reasonable weight gain;

supplement with iron and folic acid or multi-micronutrients according to instructions.
Tip #6: Breastfeed your baby right after birth, exclusively breast-feed for the first 6 months; provide

appropriate complementary feeding and continue to breastfeed for up to 24 months or longer.
Tip #7: Ensure safety in food selection, processing and storage. Read the nutritional information on food labels

before purchase and use.
Tip #8: Drink enough clean water every day; Limit sugary drinks, wine, beer and other alcoholic beverages.
Tip #9: Organize and maintain a proper meal at home.
Tip #10: Maintain and control your weight at the recommended level; lead an active lifestyle and increase

physical activity appropriate to their age and health status.



Thank youFrom Vietnam


